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PARTNERS SPOTLIGHT: Pillsbury

A national coalition of educators, youth groups
and technology specialists is launching the
Internet-based “Youth-e-Vote”. The site’s goals
are to make future voters of today’s students,
to promote civics education in American class-
rooms, to provide a risk-free test of on-line 
voting, to help close the Digital Divide, and to
inspire parents across the country to vote on
Election Day 2000. Log on at
http://www.youthevote.net.T
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Coca-Cola Opens Doors for Students

The Hollywood, Florida facility of The Florida Coca-Cola Bottling Company, in conjunction with KAPOW’s two South
Florida affiliates, will continue bringing students into their facility for the 2000-2001 school year. Last spring 140 fourth
grade students, parents and teachers from Fairlawn Elementary School in Miami invented a drink “brand”, designed a
logo and label for the bottle, and created an advertisement to promote their brand. Then they toured the facility to 
experience the entire process of bottling the world’s most famous beverage brands. 

“Coca-Cola’s commitment to excellence in everything they do is evident in their planning and extensive commitment 
to accomplish our district’s goals.” said Adrienne DeRienzo, Director of the School-To-Career initiative with Broward
County Schools. “We are delighted that they will be supporting our efforts to connect our young people with their
futures in the workplace.” 

“The Florida Coca-Cola Bottling Company firmly believes that a strong commitment to supporting youth is a top priority,”
said Ray Gough, south area vice-president, Florida Coca-Cola Bottling Company. “Our south Florida employees are
pleased to assist in furthering the noble efforts of KAPOW’s outstanding local affiliates as we continue this commitment
to our area’s kids. We look forward to working together on helping our students of today become our community’s 
workforce of tomorrow.”

Nelson Press & Graphics Creates 
A Lasting Impression

Fred Nelson, KAPOW volunteer and owner of Nelson 

Press & Graphics in our Mt. Diablo/Concord, CA 

affiliate, sent out individual postcards printed in his

shop and signed by each of his eight employees, 

thanking the students for making the worksite visit 

so special. The students were thrilled, putting the

postcards in their carefully-kept KAPOW folders. 

Coca-Cola Opens Doors for Students

This fall marks the 9th year of participation and sponsorship for one of KAPOW’s flagship companies, Pillsbury. More than
50 volunteers from seven Pillsbury worksites from Tempe, Arizona to Allentown, Pennsylvania will provide KAPOW classes
and worksite visits for more than 1,400 students this school year. 

One of the reasons for the success of Pillsbury’s partnerships has been a strong commitment from the company’s leader-
ship. “We can see the benefits of KAPOW, both for our employees and our partner schools,” said Barb Alfrey, Pillsbury’s
Community Relations Manager. “The program helps us achieve our company’s education and community service goals, 
provides a positive and rewarding experience for employees, and helps our schools create the kinds of employees we will
need for our company in the 21st century.”

At each company, dedicated KAPOW coordinators recruit new volunteers, see that they and the teachers are trained each
year, coordinate their company’s worksite visit, and “go the extra mile” to make the program a success. “Besides the
KAPOW lessons and worksite visit, we created a year-end event at our local park to take our relationship to the next
level,”said Darlene Hill, Pillsbury’s KAPOW Coordinator at their Murfreesboro, Tennessee facility. “We designed games like
‘KAPOW Bingo’ where the board sheet is made up of topics from KAPOW’s classroom lessons.”

Pillsbury’s KAPOW volunteers, like all our volunteers from around the country, are special people. Susan Brendum, who
works with the accounting and control team for Pillsbury in Belvidere, Illinois, has volunteered with KAPOW for seven years.
“To see the expression on their faces–how they change from the beginning of the year to end–knowing that I was a part
of that is so rewarding,” said Susan. 

But why does she come back year after year? “To see the world through the eyes of a child renews your spirit. That’s what
keeps me coming back. I am so grateful that a company like Pillsbury would create this opportunity for us.”

Thanks Pillsbury–your foods are great, but your company’s commitment to young people is beyond estimate!dd
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KAPOW worksite visits are a fun and meaningful trip for students. Like our classroom lessons, however, the work-
site visit has specific educational goals. How can you ensure that these goals are accomplished?

What are the goals of the worksite visit? Although “touring the facility” may well be very exciting, the purpose of
the worksite visit is for students to have a first-hand experience with employees and their jobs. Activities should be
hands-on and/or interactive; students should be able to identify specific examples of the workplace skills they
learned about in their KAPOW lessons, such as teamwork and positive work habits.

Set the date(s) now, even if it will be held at the end of the school year. 

Set a meeting (or a conference call) ideally two months in advance, with representatives from the SCHOOL AND
THE COMPANY to plan the activities and logistics. KAPOW’s yellow Worksite Manual provides everything from the
agenda for this meeting, to suggestions for activities, to checklists for school and companies. Make sure teachers
realize that students must be prepared for the worksite visit in the same way that they are for classroom lessons.
Lesson 5 in KAPOW’s curriculum provides excellent examples. 

Some workstation volunteers (people who lead activities with the students) may have less experience working
with young people. The worksheet provided in Lesson 5 for workstation volunteers provides an excellent “script”
that volunteers can follow to ensure an effective presentation.

Help your workstation volunteers plan their hands-on, interactive activity. Example: Rather than telling students
what an attorney does, have the students “sell” each other a plate of milk and cookies, write down the terms of the
sale, sign the agreement, then eat the milk and cookies!

Divide the students into small groups (10-12). This will make it much easier for workstation volunteers to conduct 
activities and the entire event.

Valuable time and experiences can be lost if busses do not deliver the students on time! Work in extra travel time
to ensure that this doesn’t happen. 
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